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1. introduction

Creativity has become a motive power of economics. Nowadays, the development of creative industries significantly influences the growth of GDP and declares its importance in regional and local development.
The aim of the paper is to identify the main trends in formation of cre- ative local production systems and to characterise its operating in regions on the base of the description of selected best practices. The first section of the paper contains the theoretical basis of creative local production systems – creativity, creative industries and creative economy. The main components of such economy are creative industries based on human cre- ativity. Human creativity and new ideas are the movers of the economic development and innovation. In the second section of the paper we pay attention to the most common types of creative local production systems
– creative clusters and creative cities.
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2. Theoretical foundations of creative local production systems

Currently, intangible resources have become more important than tangible resources. They are unlimited and their distinctive advantage is inexhaustibility. One of these resources is creativity, which is also the most important input for  creative  industries.  Human  creativity and new ideas are the movers of the economic and especially innova- tion-based development. Creativity is a process of generating ideas, ex- pressions and forms, either when looking for new ways of tackling ex- isting problems, of re-interpreting existing realities or searching for new opportunities.1 The framing, nurturing and ethical and sustainable ex- ploitation of human creativity has become a key focus for economic de- velopment, linking it to concepts concerning innovation, design and en- trepreneurship.
The importance and role of creativity and innovations for the eco- nomy has been highlighted by the European Union in strategic docu- ments, for example, “The Treaty of Lisbon and Strategy of EU 2020”.2 To achieve the key aims of the European Union by 2020, three main prio- rities in the Europe 2020 Strategy were identified, namely smart, sustain- able and inclusive growth. Seven incentives that support the progress of each priority were furthermore identified. Smart growth should broaden the values of the EU through growth based on knowledge using education, research, innovations and creativity. This is why the ambitions of the EU are aimed at the strengthening of knowledge and innovation, based on cre- ativity, improving the education system, research, supporting and spread- ing innovations and knowledge, thus transforming ideas into new products and services. The inevitable role of innovation, partnership and network-


1   Council Conclusions on Culture as a Catalyst for Creativity and Innovation, 12 May 2009.
2 European Commission, 2010, Europe 2020  –  Strategy  of  smart,  sustainable and inclusive growth, http://ec.europa.eu/eu2020/pdf/1_SK_ACT_part1_v1.pdf (accessed 13.07.2013); European Commission, 2007, Treaty of Lisbon, http://www.consilium.europa. eu/showPage.aspx?id=1296&lang=en (accessed 13.07.2013).
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ing is outlined also by the European Commission in the document State of the Innovation Union 2011.3
Creativity can provide a source of economic and social resilience espe- cially in times of economic down-turn. Consider the situation in the USA in November 2008, where the unemployment rate was nearly 9.4% while unemployment in the creative sector was significantly lower.4 According to Eurostat, between 2008 and 2011, employment in the cultural and cre- ative sectors proved more resilient than in the EU economy as a whole.5 Regions with high concentrations of creative and cultural industries have Europe’s highest prosperity levels.
There are several types of creativity which are closely interconnected: technological creativity (or invention), economic creativity (entrepreneur- ship) and cultural-based creativity (cultural creativity). Without creative thinking and actions, there would be no evolution or development. Creati- vity is a key ingredient of innovations.6 Acreative environment rests on four basic pillars. The first pillar consists of people who make up the knowledge labour force. Location is also an essential point in the area of creativity and this for two reasons particular. Geographic location has an influence on the allocation of companies and the labour force. In addition, the ac- tual cultural-social equipping of the locality also plays an essential role. The support of local government can serve to support the development of an institutional environment, create a suitable business environment


3 European Commission, 2010, Communication from the Commission to the European Parliament, the Council, the European Economic and Social committee and the Committee of the Regions Regional Policy contributing to smart growth in Europe 2020, http:// ec.europa.eu/regional_policy/sources/docoffic/official/communic/smart_growth/ comm2010_553_en.pdf (accessed 13.07.2013).
4 M. Ch. Suciu, M. Ivanovici, 2009, Creative economy and macroeconomic stability during the financial crisis, 10th International conference, Bucharest: Finance and economic stability in the context of financial crisis. http://www.ectap.ro/documente/suplimente/ Finantele%20si%20stabilitatea%20economica_Finante_en2010.pdf (accessed 13.07.2013).
5 Et al. 2013. V4 – Creative Incubators, Guide to Places and Spaces of Creative Incubation in Central Europe, http://www.creativeincubators.eu/about-project/news/ home/get-inspired/121-v4-creative-incubators-guide-to-places-and-spaces-of-creative- incubation-in-central-europe (accessed 23.08.2013).
6   J. Kloudová et al., Kreativní ekonomika, EUROKÓDEX, Bratislava 2010, p. 216.


and monitor the area of intellectual property which plays a key role within the framework of a creative economy. The final pillar consists of a qua- lity educational system as creative centres cannot merely draw from their own potential which is able to attract creative companies and employees but have to be also able to create these companies themselves.7
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Figure 1. The system of economic growth in developed regions
Source: J. Kloudová, O. Chwaszcz, Transformation of 3T Model towards the Comparison of Creative Centres within the European Union, “Economics and Management” 2012, Vol. 4, p. 58

The presented scheme indicates that creativity contributes significantly to the development of competitiveness. However, it should be pointed out that creativity cannot evoke economic growth itself. Contemporary com- pany cannot function without the basic establishment of the institutional framework. When a company functioning on the basis of freely elected institutions, creativity and potential which will be capable of transforming new ideas into innovation and consequently also into general production,


7 J. Kloudová, O. Chwaszcz, Transformation of 3T Model towards the Comparison of Creative Centres within the European Union, “Economics and Management” 2012, Vol. 4, p. 56–70; A. Nowakowska, Z. Przygodzki, M. Sokołowicz, Region in knowledge-based economy. Human capital, innovation, transnational corporations, Difin, Warsaw 2011, p. 87–100.


need to be developed. These realities are ignored by a number of econ- omists with an interest in the creative economy, since economic growth can never be directly linked with a creative environment; more influencing factors need to always be considered. Supporters of the creative industry often try to do so when attempting to argue that an increase in support of the creative industry will lead to the development of the region. The cre- ative industry is without a doubt a growing branch, but the growth stems from the growth to the living standard, which is caused by the increase in the creative and innovation potential of the area. Arguments voiced con- cerning marked support for the creative industry are thus in the interests of certain lobby groups, as opposed to an interest in supporting the growth of economically mature industries. The creative economy cannot be de- fined by a border which would distinctly measure its field of activity. The creative economy is based on new ideas, which make up the added value for inputs and contribute to the increase in effectiveness on the side of outputs. The creative economy unites the creative ideology or the cul- tural industry, creative cities and the creative class.8
According to investment theories, creativity requires a confluence of six distinct but interrelated resources: intellectual abilities (the synthetic, analytical and practical skills), knowledge, styles of thinking (how to de- ploy the skills), personality (willingness to overcome obstacles, willingness to take sensible risks, willingness to tolerate ambiguity, and self-efficacy), motivation, and supportive and rewarding of creative ideas environment.9 Creativity is a main input of creative industries. There are several definitions of creative industries. We are inclined to definition of Depart- ment of Culture, Media and Sport (DCMS) in UK that defines creative industries as “those industries which have their origin in individual cre- ativity, skill and talent and which have a potential for wealth and job cre- ation through the generation and exploitation of intellectual property”.10


8   J. Kloudová, O. Chwaszcz, Transformation of 3T Model...
9 R. G. Sternberg, The Nature of Creativity, “Creativity Research Journal” 2006, Vol. 18, No. 1, p. 87–98, http://www.tandfonline.com/doi/pdf/10.1207/s15326934crj1801_10 (accessed 13.07.2013).
10 P. Higgs,  S. Cunningham, H.  Bakhshi, 2008, Beyond the creative industries: Mapping the creative economy in the United Kingdom, http://www.nesta.org.uk/library/ documents/beyond-creative-industries-report.pdf (accessed 23.08.2013).


According to UNESCO, the term creative industries „encompass a broader range of activities which include the cultural industries plus all cultural or artistic production, whether live or produced as an individual unit”.11 UNCTAD defines creative industries as: the cycles of creation, produc- tion and distribution of goods and services that use creativity and intel- lectual capital as primary inputs; a set of knowledge-based activities, fo- cused on but not limited to arts, potentially generating revenues from trade and intellectual property rights; comprise tangible products and intan- gible intellectual or artistic services with creative content, economic value and market objectives; are at the cross-road among the artisan, services and industrial sectors; and constitute a new dynamic sector in world trade.12 Creative industries are dependent on creative class and creative class
will be concentrating in places, where on one hand there is a free and open environment, a lot of ideas, culture and art experience, but on the other hand also the same thinking community. According to Florida, Creative Class include individuals whose create meaningful new forms. The su- per-creative core of this class includes scientists and engineers, universi- ty professors, poets and novelists, artists, entertainers, actors, designers, and architects, as well as the thought leadership of modern society: non- fiction writers, editors, cultural figures, think-tank researchers, analysts, and other opinion-makers. Beyond this core group, the Creative Class also includes creative professionals who work in a wide range of know- ledge-intensive industries such as high-tech sectors, financial services, the legal and healthcare professions, and business management. These people engage in creative problem-solving, drawing on complex bodies of knowledge in seeking innovative solutions. What they are required to do regularly is to think on their own. They apply or combine standard approaches in unique ways to fit the situation, exercise a great deal of judg- ment, and at times must independently try new ideas and innovations on their own.13 Krätke who critiques Floridaʼs concept of creative class divides creative individuals or member of creative class into the basic five


11   UNESCO, 2009, Understanding Creative Industries, p. 3.
12   UNCTAD,  2008,  Creative  economy  report  2008,  357  p.,  http://unctad.org/en/ docs/ditc20082cer_en.pdf (accessed 23.08.2013).
13   R. Florida, Cities and Creative Class, Routledge, New York 2005, p. 207.


groups: scientifically and technologically creative workers (occupational groups in the fields of R&D, scientific education, as well as skilled techni- cians and health care professionals); artistically creative workers (occupa- tional groups of the cultural economy); the dealer class (finance and real estate professionals); the economic management class (executives, busi- ness consultants); the political class (members of legislative bodies, poli- ticians, public administrators)14. In contrast to Florida’s approach, Krätke argues that only first and second groups have specific relevance for re- gional innovative capacities. The rest three groups have no specific impact on prospects for regional growth within the scope of innovation-driven de- velopment paths. We incline more to the opinion of Florida and according to our mind all groups of creative class influence regional growth and in- novation process in the regions. All these groups within creative class can be consider as important stakeholders involved in the process of economic and social growth and development of the localities. We agree with Vaňová that representatives of creative class thanks to their talent and skills come on more new ideas, knowledge and innovation and there is a higher possi- bility, that they help to create new companies or they will start their own businesses, which will support the territorial development.15
Creative individuals need to share their ideas and for their realization they need the wide public. Localities and regions which want to attract creative class, have to offer free environment and understanding for differ- ent solutions, enabling creative individuals to come with new ideas. There will be places with high cultural background and non-corrupt environment, where individuals will be provoked and inspired to creation, and where their success will depend only on their creative abilities.16


14 S. Krätke, The creative capital of cities, Blackwell Publishing, Wes Sussex 2011, p. 259.
15 A. Vaňová, Kreatívna ekonomika a rozvoj územia (z pohľadu marketingu územia), [in:] J. Kloudová et al., Kreativní ekonomika, EUROKÓDEX, Bratislava 2010, p. 59–84.
16 Creative abilities are determined to a large extent by the quality of the environment and by characteristics of the local milieu also in the dimension of the quality of public spaces (see: Z.  Przygodzki,  Creativity  and  innovation  capability  of  human  capital in the context shaping of local milieu quality, [in:] M. E. Sokołowicz, E. Kina (red.), Facets of innovativeness in the region, Acta Universitatis Lodziensis, Folia Oeconomica 290, Łódź 2013, p. 57–61).


Research has shown that the development of creative sectors can mean a new dimension and sources of the territorial development that brings new forms of innovations, creativity, partnerships and networking. Cul- tural and creative industries, which flourish at local and regional levels, are in a strategic position to link creativity and innovation. They can help to boost local economies, stimulate new activities, create new and sustain- able jobs, have important spill over effects on other industries and enhance the attractiveness of regions and cities. Creative industries are therefore catalysts for a structural change in many industrial zones and rural areas with the potential to revive their economies and contribute to a change in the regions’ public image. They should be integrated into regional devel- opment strategies, in order to ensure an effective partnership between civil society, businesses and public authorities at the regional, national and Eu- ropean level.17 In the USA in 2000, there were 38 million people working in the “creative class”, or approximately 30% of the overall labour force, and their incomes amounted to 50% of the overall federal labour income. In comparison, according to the research conducted by the EU the number of people employed in the creative sector in the EU is estimated to be more than 4.7 million, which is 2.5% of the total labour force in the EU.18 This is a signal that the creative potential of EU countries is currently not used enough.
The reason for being concerned with the creative economy at the differ- ent territorial levels follows from the fact, that cities and regions have always been places where human creativity flourished. Here not just the world’s great art and fundamental advances in human thought originated, but also the great technological breakthroughs that created new industries and even entirely new models of production. Ever since cities became large and com- plex enough to present problems of urban management, they also became


17 European Commission, 2010, Communication from the Commission to the European Parliament, the Council, the European Economic and Social committee and the Committee of the Regions) Regional Policy contributing to smart growth in Europe 2020, http://ec.europa. eu/regional_policy/sources/docoffic/official/communic/smart_growth/comm2010_553_ en.pdf (accessed 13.07.2013).
18 A. Wiesand, M. Söndermann, The Creative Sector – an Engine for Diversity, Growth and Jobs in Europe, European Cultural Foundation 2005.


urban laboratories, the places that developed the solutions – technological, organisational, legal and social – to their own problems of growth.19
Critical success factors in building creative local production systems in the concrete localities are:
· leadership and cooperation –  creative  industries  are  dependent on leaders and visionaries who support active part of all involved stake- holders in the territories (community of artists, cultural industries, private sector, universities and wide public),
· infrastructure – creative industries are developing in suitable, price friendly and strategic located territories which support synergy and cre- ation of new ideas,
· awareness and education – creative activity or activities have trans- formative nature – their improve the quality of life, improve the quality of territory, but primarily they drive the economy as a primary source of wealth and prosperity, the labor market  has  access  to  individuals with a wide range of creative skills and talents,
· investments and policy – creative industries require adequate level of public and private investments, which are supported by effective po- licy,20 promoting culture and creativity in the wide scales of government strategies, aimed especially on economic development, urban planning, tourism, heritage, industry, business, public services,  social  planning and also on art and culture.
We also agree with the opinion of Barrieau and Savoie that it is very important to create connections and relations with  universities,  busi- ness and creative entrepreneurs.21  Universities play the role of catalyst


19 P. Hall, The Age of the City: The Challenge for Creative Cities, [in:] World Cities. Achieving Liveability and Vibrancy, World Scientifi  Publishing Co. Pte. Ltd., Vibrancy 2009.
20 See e.g.: M. E. Sokołowicz, 2012, Cluster policy in Europe as a tool of supporting “cooperating entrepreneurs”, [in:] C. Martin, T. Rkibi (eds.), L’Entrepreneur face aux politiques Publiques Européennes, Travaux Scientifiques du Réseau PGV, PGV/ISLA Campus Lisboa, Lisboa 2012, p. 242–259.
21 L. Hamilton, A. Arbic, and G. Baeker, 2009, Building the Creative Economy in Nova Scotia, 19 p., http://www.novascotiacan.ca/pdfs/report.pdf (accessed 13.07.2013), quoted from N. Barrieau, D. J.  Savoie,  Creative  Class  and  Economic  Development: The Case of Atlantic Canada’s Urban Centres, Canadian Institute for Research on Public Policy and Public Administration 2006.


in the creative economy and act as a magnet attracting intellectual activ- ity and innovation. Knowledge produced by universities is transferred to the field of trade and business through partnerships and programs. Through the stimulation of dialogue and exchange of information, univer- sities can play a key role in creating the partnerships necessary for the de- velopment of creative economy.22 We agree with this statement, but we be- lieve that in the development of the creative local production systems, all actors influencing territorial development should be involved – not only private sector but also the public and nonprofit sector (see figure 2).
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Figure 2. Interlinkages among the creative, public, private and non-profit sector
Source: K. Borseková, K. Petríková, Podpora kreatívnej ekonomiky ako zdroj trhovo orientovaného rozvoja územia, Nové trendy – Nové nápady 2010, Súkromná vysoká škola ekonomická – Znojmo, 18–19.11.2010

Creative industries are a typical phenomenon of modern economies, and  “they  are  moving  from  fringes  to  the  mainstream  economics”.23


22 See also: A. Nowakowska, C. Peyroux, M. E. Sokołowicz, Quelle contribution de l’université au processus entrepreneurial en Pologne?, [in:] C. Schmitt (ed.), Université et entrepreneuriat, Presses Universitaires de Nancy, Nancy 2008, s. 75–90.
23 Department for Culture, Media and Sport: Creative Industries Mapping Document 2001, p. 3.


The urban nature of creative activities suggests that creative industries are not homogeneously distributed across the territory and such urban lo- cal production system (LPS) as large cities and metropolitan areas should be more specialized than others, showing characteristics of Creative LPS. In order to use an operational definition of the creative production sys- tems, Lazzaretti, Boix, and Capone defined creative LPS as LPS where there is a high concentration of creative industries or LPS with high con- centration of firms or employees in creative industries.24 Locality, region and the city are important actors which should play important role in de- velopment and in attracting talent.25 Creative industries tend to concentrate mainly around large and medium cities, forming creative local produc- tion systems.26 There are a few types of creative local production systems, and the two most common should be regarded creative cities and creative clusters.


3. Creative city and creative cluster as the most common creative local production systems

Creativity is progressively becoming a source of competitive advan- tage, not only for firms but especially for local systems, and is also be- coming an important objective for development policies paying particular attention to the territorial dimension of innovative processes.27 The most common and usual way of the creative local production systems are cre- ative city and creative clusters.


24 L. Lazzaretti, R. Boix, F. Capone, Why Do Creative Industries Cluster? An Analysis of the Determinants of Clustering of Creative Industries, Summer Conference CBS Denmark 2008, p. 35.
25 J. Kloudová et al., Kreativní ekonomika – Trendy, výzvy, příležitosti, Grada 2010, p. 218.
26   L. Lazzaretti, R. Boix, F. Capone, Why Do Creative Industries Cluster?..., p. 1.
27 L. Lazzaretti, Culture, creativity and local  economic  development:  evidence from creative industries in Florence, [in:] P. Cooke, D. Schwartz, Creative regions, technology culture and knowledge entrepreneurship, Routledge, London and New York 2007, p. 169–196.


Creative city

According to Kloudová, creative city is a place where person likes to live, where a creative environment is, cultural and sport possibilities are supported by local administration.28 Creative city can be seen as a ter- ritorial unit where economic, social, cultural and political networks de- velop because of favourable  conditions  that  stimulate  different  forms of creativity.29 The urban concentration of firms improves productivity for two reasons: on the one hand, it constitutes a source of competitive- ness as far as it stimulates the spread of specialized products. On the other hand, it strengthens creativity and innovation thanks to the flows of new ideas and know-how.30 This place is characterized by openness, tolerance, cultural background, non-corrupt environment and higher concentration of creative personalities. Among the creative territories one can mention places which build their development on scientific potential (for example Silicon Valley) or places whose success is based on cultural or another creative assumption. Creative city is an urban complex, where cultural ac- tivities of various sorts are an integral part of the functioning of the city’s economic and social life, and including intellectual capital applied to pro- ducts, processes and services.31 Landry proposed basic elements of the con- cept of creative city indicating that people are a key resource of the city. Moreover, their creative abilities are the essential mechanism that drives the dynamics of the city’s development. In that way creativity is treated as a resource of the city. In this concept a key element of creative city is culture that produces a specific ʻclimateʼ, highly valued by creative peo- ple.32 Florida says that regional economic growth is driven by the location


28   J. Kloudová et al., Kreativní ekonomika – Trendy, výzvy, příležitosti, p. 218.
29 R. Florida, The rise of creative class: And How Itʼs Transforming Work, Leisure and Everyday Life, Basic Books, New York 2002, p. 434.
30 A. J. Scott, J. Agnew, E. Soja, and M. Storper, Global city regions, [in:] A. J. Scott (ed.), Global city regions, Oxford University Press, Oxford 2001, p. 11–30.
31 E. S. Deisbury, S. R.  Basu,  2010,  The  Creative  Economy  Leading  Trade and Innovation, United Nations Conference on Trade and Development, http://www.unece. org/ceci/ppt_presentations/2010/ic/basu.pdf (accessed 13.07.2013).
32   Z. Przygodzki, Creativity and innovation capability of human capital…, p. 54, 58.


choices of creative people – the holders of creative capital – who prefer places that are diverse, tolerant and open to new ideas.33
Today there are a number of successful examples of cities and regions that have managed, through  employing  suitable  innovative  strategies, to develop a competitive creative industry. The best examples in Europe are: Óbidos (Portugal), Barnsley (UK), Catanzaro (Italy), Enguera and Se- villa (Spain), Hódmezóvásárhely (Hungary), Mizil (Romania), and Mal- mo (Sweden). Elsewhere, good examples include: Chicago, New Orleans, New York and Seattle (USA, with Seattle being the most creative city of 2009), Toronto and Vancouver (Canada), and Taipei, Peking, Singa- pore, Hong Kong (Asia). The development of creative cities and clusters in Europe has become a new challenge for territorial development. Also a few cities in Central and Eastern Europe (e.g. Bulgaria) have programs to develop the creative sector and economy. Talented personalities tend to concentrate in  cities,  according  to  European  researches,  especially in capital cities. Slovak settlement create 2887 municipalities, only 138 have the status of the city, and in European context it includes one big city, several bigger cities and more than 100 small cities. In these conditions, for building creative environment and creative class, all municipalities should support and develop own talent; manifest openness and tolerance to diversity. This approach creates the basis for formulating competitive and creative strategies for the development of places, cities and regions. A serious problem, which needs to be solved regarding to development of talents is a lack of cooperation among self-governments, business sec- tor, universities and cultural institutions.34 One city in Slovakia got really good chance for development of creative industries with aim to become real creative city. It is European capital of culture in 2013 – Košice.
Second biggest city of  Slovakia  is  situated  in  the  eastern  part of the country, only 20 km from Hungary, 80 km from Ukraine and 90 km from Poland. The city is an administrative centre of the Košice Re- gion, and is divided into four districts. Košice has a strong economic back- ground, and the city creates employment opportunities for the population of the surrounding region as well as its own. The biggest local employer


33   R. Florida, The Rise of the Creative Class, Basic Books, New York 2004, p. 223.
34   A. Vaňová, Kreatívna ekonomika a rozvoj územia…, p. 59–84.


is the U. S. Steel Košice steelworks, and of the total number of registered employees in the city as a whole, the great majority work in the industrial sphere. The education and transport sectors are also strongly represented here. The average age of citizens is 35.13 years, which has led to Košice becoming known as the city of youth. The education system is significant- ly represented in the city, with over 45 basic schools, 10 grammar schools, 4 commercial academies, and 15 specialized secondary schools, covering industrial technologies, agriculture, health care and the arts. There is also the Technical University with 8 faculties, P. J. Šafárik University with 4 faculties, the University of Economics and the University of Veterinary Medicine.35 Based on the characteristic of town and following statistic data, Košice has a great potential to develop the creative industries and to be a creative city.

Table 1. Characteristics of Slovak regions

	Year 2009
	
Area (km2)
	
Number of inhabitants
	Number of students (bachelor and master program)
	Creative jobs

	


Regions
	
	
	
	Scientific and tech- nical activities
	
Education
	Art, entertainment, recreation
	


Total

	Bratislava region
	2053
	622 706
	73 325
	47 892
	22 969
	11 300
	82 161

	Trnava region
	4147
	561 525
	22 504
	4 284
	17 743
	4 559
	26 586

	Trenčín region
	4502
	599 214
	13 791
	3 760
	17 286
	5 018
	26 064

	Nitra region
	6344
	705 661
	25 126
	4 362
	19 350
	4 576
	28 288

	Žilina region
	6809
	697 502
	18 489
	3 613
	23 125
	5 514
	32 252

	Banská Bystrica region
	9454
	653 186
	19 072
	5 660
	21 295
	4 795
	31 750

	Prešov region
	8974
	807 011
	15 884
	3 964
	23 916
	5 303
	33 183

	Košice region
	6755
	778 120
	30 987
	6 618
	23 415
	5 972
	36 005



Source: Statistical data of Slovak Statistical Office.


35   http://www.kosice.sk/clanok.php?sekcia=vseobecne_info (accessed 05.05. 2013).


In the Table 1 we can see that Košice region has good potential for de- veloping creative industries and for building the creative class. The num- ber of students is the second highest in the Slovakia, as well as the number of representatives of creative class in scientific and technical activities; education; art, entertainment and research. The better conditions has only Bratislava region, which is the seat of the capital city and has inherent bet- ter potential than other regions. The important strategic aim of Košice de- velopment as the creative city should be to retain the representative of cre- ative class in the region and to support their development and activities.
From 1985 European Union every year selects two cities, which carry the title of European capital of culture. The role of capital city of culture is to visible the richness and diversity of European culture and to promote mutual understanding between different member states. European capi- tal of culture is an opportunity for the city to appear on the international stage, to attract more tourists and rethink their development through cul- ture for the benefit of its residents. Title has long-term impact on cities and their regions, not only in terms of culture, but also in socio-economic point of view.36 Košice competed with many other Slovak cities as capi- tal city Bratislava, the seats of regions – Nitra, Banská Bystrica, Prešov or other cities with specific historical or cultural features (e.g. Martin). The city Košice after successful presentation of the project “Košice In- terface 2013” processed by the project team of the city reached the title European Capital of Culture for 2013. Košice beat in the second round cities Prešov, Martin and Nitra. It was decided by the international com- mission consisted from 13 members on the Ministry of Culture in Slovak Republic. The project Interface is the project of long-term transformation of the city through culture, which wants to establish the favourable envi- ronment for culture and creativity. The aim of the project was to drawn into cooperation all stakeholders that can contribute to success – transfor- mation of cultural, social and economic environment, characterized by cre- ativity, new ideas and projects but also by larger and deeper public interest in culture and art. “Supporting creativity” is a main message of the project and a new vision of Košice, which until now has been known for its rich


36    http://www.euractiv.sk/regionalny-rozvoj/clanok/kosice-maju-byt-kreativne- 019530#sthash.HRoqq1I5. dpuf (accessed 28.08.2013).


history and well developed heavy industry. Thanks to the project Interface 2013 and the title of European Capital of Culture 2013, Košice become a center of creativity and a new future for young creative people who want to stay, live and work in a city that is their home.37
The main reasons why Košice reached this title were the wide parti- cipation of citizens and independent artists on project creations and formu- lating new vision and philosophy of urban renewal; good developed Eu- ropean cultural cooperation and intensive exchange of experience among the project team, artists and foreign partners; creation of new suitable city spaces for independent art scene and its operationalization; creation of grant system for supporting independent artists, cultural organizations and new culture production in the city; a model value of the project and its parts – innovative global value of the environmental pillar of the project
· a new water culture; good cultural, transport and technical infrastructure basis; feasibility of the budget, minimizing investment risks and property rights security of key project infrastructure; personal and expert capacities available; clear institutional arrangements of the project; experience in or- ganizing big events and professional management of the project; cultural value of the city Košice and whole east region of Slovakia; innovative, cultural and economic potential of the suburban area Košice – Prešov; con- tractual cooperation with Prešov (2nd biggest city in east Slovakia) and pro- gram affinity of the both cities.38
By winning the competition, Košice started to prepare the necessary infrastructure for activity’s realisation of European Capital of Culture. It was supported by grants of European Union and subsidies of Ministry of Culture. The activities were aimed at reconstruction of cultural and his- torical heritage of Košice with the use of modern information technolo- gies. The project of European Capital of Culture in Košice has conti- nued by the soft activities involving all important stakeholders of private, non-profit and public sector, and mainly the talented, skilled citizens.
The art and culture program for Košice 2013 is very wide and has different levels – from the highest international level with European di- mension, to national and local level. The program creates 25 key events,


37   http://www.kosice2013.sk/o-nas/projekt-kosice-interface-2013/ (accessed 30.08.2013).
38   http://www.kosice2013.sk/o-nas/preco-kosice/ (accesed 30.08.2013).


60 important and around 300 accompanying small scale events. The con- cept of program structure set up to start the long process of development and simulative conditions for cultural operators in the entire region; to sup- port international partnerships and new creative initiatives which have the chance for perspective and long-term existence. The aim of the organ- izers is to create gradually from Košice the creative city. This should bring more work opportunities and faster economic growth for east Slovakia.39 The project Interface includes several partial projects which should help to build from Košice the creative city.
The key investment objective of the project Interface 2013 is a re- construction of buildings of the former barracks and military warehouses in Kukučínova Street and to build new Culture Park. This partial project is a result of active cooperation between three institutions – the University of P. J. Šafárik, the Slovak Academy of Science and the Technical Univer- sity, which is unique in establishing a Faculty of Arts next to its technical faculties. Based upon the expert knowledge of academics and the creative team from the Faculty of Arts, the unusual exhibition is created which draw visitors, mainly children over 7 years, into a factory environment where they can live the “story of steel”, presented in a creative way from mining raw materials, through feeding the scrap into the molten converter, sheet rolling to the final product – cars. The exhibition offers visitors the chance for interactive play with the exhibits – operating an electromagnetic crane, operating a forklift platform or constructing a car on the production line using 3D technology. The aim of the Culture Park centre also include the support of companies, organisations, civil associations and artistic groups involved in various types of creative activities, in order to create area concentration and resulting synergy. With its nature, it should serve as support for small and medium businesses in the creative sector. It also provides space for subjects focusing upon educational activities in the cre- ative industry, contemporary art and new media.
Another partial project is a building of the first Kunsthalle in Slovakia
· The Hall of Art Košice. The project is aimed on rebuilding old covered swimming pool, which doesnʼt fulfil its aim for a long time. After diverting


39    http://www.euractiv.sk/regionalny-rozvoj/clanok/kosice-maju-byt-kreativne- 019530#sthash.suOWi9bI. dpuf (accessed 30.08.2013).


the river bed Hornad which arm flowed near the swimming pool, the build- ing was static disrupted. Therefore, despite the attractive location and size, it was not possible to use it anymore. The aim of reconstruction is not only to save the building, but also take the project further and interior spaces transformed into multifunctional center – Kunsthalle. This will be thanks to its architectural layout used primarily for exhibition aims and organiza- tion of workshops. After several expert discussions it was made the pro- posal to maintain cultural links with the world of water, indoors and out- doors, and to follow up on its original historical function, but at the same time the building will have a significant contribution to the project Košice
· European Capital of Culture 2013. This project strengthens the condi- tions for development of culture and tourism.40
Project SPOTs is an unique transformation project of old former ob- solete infrastructure heating exchangers to new culture points that actively ensure distribution of culture from the city to the suburbs and housing es- tates. Exchangers – Cultural edge points will become centers for communi- ty development and civic participation, multi-functional space for the dis- semination of culture. This project will create conditions for expanding the audience, for the creation of new works of art community and personal development of the people through their participation in creative activities.41 The target of partial activities is to attract the domestic and foreign tou-
rists to Košice. The special activities are implemented to promote Košice as a tourism destination. In this aim, Košice cooperates also with the inter- esting cities located in the eastern part of Slovakia as Prešov, Levoča, Sabi- nov, Bardejov, Vysoké Tatry, Poprad etc. The localisation of Košice creates also good conditions for developing the cultural program in collaboration with partner’s cities in Poland, Hungary, and Ukraine.
Building of creative city Košice is also supported by Creative Trade Mission. The main aim of this mission is to connect entrepreneurs and en- tities from creative sector, organizing several conferences and events connected with creative economy and creative industries, organizing re- sidencies (program of exchanging knowledge and exploring creative en- vironment and market in the member states of EU). This project includes


40   http://www.kosice2013.sk/projekty/kunsthallehala-umenia/ (accessed 30.08.2013).
41   http://www.kosice2013.sk/projekty/projekt-spots/ (accessed 30.08.2013).


the plan of building creative cluster in the region. These efforts lead gra- dually to the creation of an international working group and subsequently developing long-term strategy and plan of activities for support cultural and creative industries.42
Košice cooperates in activities also with the France, where the second European Capital of Culture 2013 – Marseille, is. The platform for in- volving the foreign artists is established known as international residential programme, K.A.I.R. It organises exchanges between artists with part- ners in several countries such as Ukraine, Moldova, France and Germa- ny. Artists also hold lectures, projections, seminars and they open ateliers for the public.43
All described activities suggest, that Košice has great potential to be- come the real creative city. Conceptual approach chosen for developing creative industries and creative economy in the city and the whole region and also unique creative activities and projects should be the proper way for using the creative, culture, historical, economic and social potential of the area. This potential is supported also by prestigious award European Capital of Culture for 2013, which offers very good opportunity for Košice, to become real creative city.


Creative cluster

Across the world, the creative sector is booming. Economic de- velopment agencies everywhere have identified the creative industries as a growth sectors, and most are supporting them through some forms of cluster-based development  strategies  that  understand  these  sectors in both cultural and business terms. Creative clusters are places to live as well as to work, places where cultural products are consumed as well as made. They are open round the clock, for work and play. They feed on diversity and change and so thrive in busy, multicultural urban set- tings that have their own local distinctiveness but are also connected


42   http://www.kosice2013.sk/projekty/kreativna-ekonomika/ (accessed 30.08.2013).
43   http://www.kosice2013.sk (accessed 05.05.2013).


to the world.44 According to Kloudová, creative cluster is very important for development of creative economy. Creative cluster connects private and public activities and help by development of creative city or creative region and is also able to enforce creative idea.45 The results of creative cluster initiatives confirmed their meaning and now is this approach also used regarding to creation and enforcement of new and creative initiatives, creative cities and products.
Conceptual basis of creative clusters can be found in work of Porter, who is probably the most important and influential author of cluster theory. He defines cluster as “a geographic concentration of interconnected com- panies and associated institutions and firms, connected in specific areas, which are common as well as complementary”.46
Creative cluster which is able to concentrate relevant actors and to cre- ate an environment suitable for creative ideas enforcement, is undoubtly the important factor which should help to enforce creative products, cre- ative companies, to help creating creative cities and to develop creative economy as an important sector of economics.
According to De Propris, creative cluster is a place that brings to- gether a community of creative people, who share an interest in novel- ty but not necessarily in the same subject; a catalysing place where peo- ple, relationships, ideas and talents can spark each other; an environment that offers diversity, stimuli and freedom of expression; a thick, open and ever-changing network of inter-personal exchanges that nurture indi- viduals’ uniqueness and identity.47
Great Britain is a pioneer in aiming to establish or at least concep- tualizing creative clusters. For the project of NESTA, nine creative “hot- spots” across the UK, apart from London, were identified (Bath, Brighton,


44 S. Evans, 2005, Creative Clusters, http://www.indiaseminar.com/2005/553/553%20 simon%20evans.htm (accessed 13.07.2013).
45   J. Kloudová et al., Kreativní ekonomika – Trendy, výzvy, příležitosti, p. 218.
46 M. E. Porter, Local Clusters in Global Economy, [in:] J. Hartley, Creative Industries, Blakwell Publishing, Oxford 2005, p. 260–261.
47 L. De Propris, L. Hypponen, Creative Clusters and Governance: The Dominance of the Hollywood Film Cluster, [in:] Creative Cities, Cultural Clusters and Local Economic Development, edited by P. Cooke, L. Lazzeretti, 2008, p. 29.


Bristol, Cambridge, Edinburgh, Guildford, Manchester, Oxford, Slough and Wycombe), that are connected to the creative cluster.48
Unfortunately in Slovakia, there is no real creative cluster yet. There is a plan to build the first creative cluster in Slovakia within the Creative Trade Mission which is the partial project of European Capital of Culture 2013 – Košice.
A good example of creative cluster initiative is a project of Guggen- heim museum in Bilbao. It was an idea of architect Frank Owen Gehry and it is a result of unique cooperation among the Basque territorial self-government, which financed the project, and the owner – foundation of Solomon R. Guggenheim, which manages museum and offers the core of art collection. Thanks to this project, Bilbao has changed from not very attractive harbor on the North Spain to icon of modern Basque region with fixed place on the world map of culture.49 As the most important stakeholders in development could be assumed entities active in creative industries, local and regional self-governments, policy makers, strategic planners on local, regional and national level, R & D institutions including universities, colleges and research centers.


4. Conclusion

In the first section of the paper we analyse the creative local produc- tion systems from theoretical point of view. We deal with creativity, cre- ative economy and creative industries; we have outlined their importance for economic growth and development of places. Development of creative sectors can mean a new dimension and sources of the territorial develop- ment that brings new forms of innovations, creativity, partnerships and net- working. Cultural and creative industries, which flourish at local and re- gional levels, are in a strategic position to link creativity and innovation.


48 Nesta, 2010, The Creative Cluster, http://www.nesta.org.uk/areas_of_work/creative_ industries/geography_of_innovation/assets/features/creative_clusters_and_innovation_ report (accessed 13.07.2013).
49   J. Kloudová et al., Kreativní ekonomika – Trendy, výzvy, příležitosti, p. 218.


They can help to boost local economies, stimulate new activities, create new and sustainable jobs, have important spill over effects on other indus- tries and enhance the attractiveness of regions and cities. Creative indus- tries are therefore catalysts for a structural change in many industrial zones and rural areas with the potential to revive their economies and contribute to change in the regions’ public image. Creative economy and creative in- dustries refer to the human potential, talent and creativity as the most im- portant sources of economy growth and development. Creative economy and creative industries can be seen as a sustainable way of development because of the absence of human creativity limitations. Creative industries used to cluster and create creative local production systems. We consid- er as extremely important the development of creative sector in context of cooperation and partnership of public, private and non-profit sector. The cooperation of the public sector, particularly universities and scientific research institutions, with the private sector, which depends on scientific and technological progress and innovation, supported by non-profit organi- zations active in the creative industries, form the basis for the development and successful movement of creative economy.50
In the second section we analyse the most common creative local production systems – creative cities and creative clusters. Creative local production systems have important significance for territorial and regional development and through the synergy effect – also for national and supra- national level.
A special attention we pay to the only one developing creative city in Slovakia – Košice. Conceptual approach chosen for developing creative industries and creative economy in the city and the whole region and also unique creative activities and projects should be the proper way for using the creative, culture, historical, economic and social potential of the area. Košice as the European capital of culture for 2013 got a great chance to be- come real creative city and they can exploit this potential for overall de- velopment the city Košice and the whole region. Partial aim of activities connected with the project Interface Košice 2013 is also creating the first


50 K. Borseková, K. Petríková, Podpora kreatívnej ekonomiky ako zdroj trhovo orientovaného rozvoja územia, Nové trendy – Nové nápady 2010, Súkromná vysoká škola ekonomická, Znojmo, 18–19.11.2010.


creative cluster in Slovakia. In Slovakia there is no real creative cluster yet, and we can state that in Slovakia there are huge gaps in development of creative industries and economy and thus in formation of creative lo- cal production systems. The policy and decision makers on local, regional and national level should consider the importance and significant meaning of creative industries and economy for territorial, regional and national level. The boom of creative industries is a trend, which Slovakia should follow and in Slovak regions there is a huge creative potential which offer a good basis for development of creative industries in all Slovak regions.
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Abstract

Paper deals with an issue of creative local production systems with focus on its two main types – creative city and creative cluster. The aim of the paper is to identify the main trends in formation of creative local production systems and to characterise its operating in regions on the base of the description of selected best practices.
First section of the paper is aimed on theoretical background of creative local production system and defines basic terms as creativity, creative class and creative industries. Second part of the paper contains case good examples of creative local production systems – creative city with focus on Slovak creative city Košice and good examples of creative clusters from abroad. Last part of the paper is dedicated to conclusion and recommendations for policy and decision makers in Slovakia.
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