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SHOPPING CENTERS IN THE POLISH CITIES. 

 
After a political transformation witch was in Poland at the turn of the 80s and 

90s of the 20th century, the phenomenon of trade concentration has increased in the 
Polish retail market. The new shopping centers began to have an increasingly 
stronger impact on the space of Polish cities. The aim of article is to present these 
changes. It is based on an analysis of literature regarding shopping centers - their 
expansion on the Polish market and a multifaceted impact on the urban space. 

Key words: Geography of services; shopping centers; Poland 
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