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1• . nt r oduction

In order to ca r ry  out an e f f e c t i v e  consumption p o l ic y  i t  

is  necessary to know p r in c ip le s  and ru les  of human behaviour in 

d i f f e r e n t  spheres of consumption a c t i v i t y .  Such knowledge con­

s i s t s  f i r s t  of a l l  of in form ation  concerning behaviour of the 

consumer in changing cond it ions  of the environment, as w e l l  as 

in fo rm ation  about which fac to rs  and to what degree lead to spe­

c i f i c  d ec is io n s .  These problems have been re ce iv in g  a great 

deal of a t te n t io n  of the economists dea ling  e s p e c ia l ly  w ith  pro­

blems of marketing and var ious  consumption aspects for many 

years . I t s  expression are numerous s tud ies  aiming at d is cove ­

r ing  the c a u s a l i t i e s  behind consumers’ behaviour or more s p e c i ­

f i c a l l y  the mechanism of purchasing, dec is ion  making, and p e r ­

forming s e le c t io n  of goods. Many of these concepts have been 

form alized in d e f in i t e  th e o re t ic a l  models f in d in g ,  however, their 

q u ite  common a p p l ic a t io n  in ( i r a c t ic e .

These concepts are connected d i r e c t l y  or in d i r e c t l y  w ith  

problems of consumer wants and needs as there is  no doubt that 

human wants arid needs propel may's a c t i v i t y  and provide a bas is  

fo r  purchasing d ec is ion s .  Consequently, the category of con­

sumer wants and needs has become a separate  and independent r e ­

search ob ject  both for marketing th e o r is ts  and p r a c t i t io n e r s .

S tud ies  on d ive rse  aspect of wants are e s p e c ia l ly  s i g n i ­

f i c a n t  in the s o c i a l i s t  economy and a l l  the more so in  the 

s i t u a t io n  of s c a r c i t y  of c e r ta in  q o n d s  яя from the marrnr.ncial
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point of view i t  is  not in d i f f e re n t  what wants are s a t i s f i e d  

and in what way and what is  the degree and cost of s a t is f y in g  

these wants.

Among o thers ,  i t  ensues from the ro le  played by s o c ia l  

needs in a g ene ra l ly  tormulated goal of economic a c t i v i t y  in so­

c ia l is m .

For the socio-economic p o l ic y  to be able to s tee r  e f f e c t i ­

ve ly  the development of consumption, i t  must have at i t s  d i s ­

posal both a v e r i f i e d  theory of wants and knowledge about their 

h ie ra rch y ,  degree of s a tu ra t io n ,  means of th e i r  s a t i s f a c t io n  

and th e ir  s t a b i l i t y  in d i f f e r e n t  socio-economic cond it ions .

The aim of th is  paper is  to t r y  and answer a question r e ­

garding the h ie ra rchy  and degree of s a t i s f a c t io n  of bas ic  consu­

mer wants of households, as w e ll  as what fa c to rs  and to what 

degree determine wants and needs in  d i f f e r e n t  gocio-eoonomic 

groups of population .

Tht- information presented in  th is  paper has been co l le c te d  

in the course of questionna ire  surveys c a r r ie d  out on an aggre­

gation  of 1.200 households in Łódź in June and Ju l y  1984. The 

surveys have not been f u l l y  completed as yet and, th e re fo re ,  the 

information presented here encompasses only th e i r  i n i t i a l  f i n ­

dings concerning 476 households.

For comparative purposes there w i l l  be u t i l i z e d  f ind ings  of 

analogous s tud ies  conducted on the same aggregation in 1977. 

W ith in  the seven years d iv id in g  the two research  p ro je c ts  the 

co u n try 's  economic s i tu a t io n  has changed qu ite  r a d i c a l l y .  The 

year 1977, and g ene ra l ly  the years 1975-1977 were charac te r ized  

w ith  an unprecedented in t e n s i f i c a t io n  of market supply and 

e s p e c ia l ly  w ith  in d u s t r ia l  goods, w h ile  the cu rren t jyear is  a 

consecutive  year in which attempts are made to overcome a deep 

economic c r i s i s .  I t  should be expected that th is  d i f f e r e n t  eco­

nomic s i tu a t io n  must exert  i t s  in f luence  on the degree and the 

le v e l  of consumer wants s a t i s f a c t io n .

The stud ies  have encompassed consumer wants in  th e ir  two 

c ross-sec t ion s .  The f i r s j  of them encompassed types and aggrega­

tes of wants (food, c lo th in g ,  housing, fu rn i tu re  and household 

equipment, re c re a t io n  and tourism, en te rta inm en ts ) ,  w h ile  the 

second - wants of concrete ob jects  (e .g .  some d u rab le s ) .



2̂ . Consumer Needy and t he Level 

of Thei r S a t i s.facti.on

The f i r s t  and an important stage in s tud ies  on . consumer 

wants is  to determine the e x is t in g  h ie ra rchy  of wants in house­

ho lds1. However, accordihg to d i f f e r e n t  v iewpoints and accepted 

c r i t e r i a j  there can be d is t ingu ished  at le a s t  two main h ie r a r ­

ch ies  of consumer wants. fhe f i r s t  one is  a h ie ra rchy  of wants 

determined according to the importance of a given neer in hu­

man l i f e  w ith in  a given period making no allowances fo r  the de­

gree of th e i r  s a t i s f a c t io n  changing over time. Thus, i t  is  a 

c e r t a in  r e l a t i v e l y  s tab le  system of values whose s t ru c tu re  ex­

e r ts  a d e c is iv e  in f lu ence  on r e a l iz a t io n  of wants, development 

of a s p ira t io n s ,  and l i f e  s t y l e .  The other one is  a h ie ra rch y  

of wants d i f f e r e n t ia t e d  according to th e ir  in te n s i t y  at the p re ­

sent time and, consequently , dependent on the degree to which 

p a r t i c u la r  wants are s a t i s f i e d .

These two h ie ra rc h ie s  may d i f f e r  from each other and they 

sometimes d i f f e r  qu ite  s ig n i f i c a n t l y .  The wants, to which con­

sumers a t t r ib u t e  the g rea tes t  importance, may be placed fa r  in
2

the h iera rchy  with regard to the degree of th e ir  s a t i s f a c t io n  . 

This is  due to l im ite d  p o s s ib i l i t i e s  of s a t is f y in g  c e r t a in  wants 

r e s u l t in g  both from lack of purchasing funds and,' for  example, 

from inappropria te  market supply.

Our s tud ies  in d ica te  that the h ie ra rchy  of wants aggregates 

(determined on the bas is  of respondents' answers) is  d i s t i n c t l y  

d iv ided  in to  two parts  (Tab. 1 . ) .  The f i r s t  of them includes 

three groups of wants, which may be trea ted  as primary wants 

and, namely, food, housing, c lo th in g ,  and footwear. Between 50 

and 75 per cent of a l l  respondents pointed at these wants as 

the most important for th e i r  households. The sequence in which 

ťhese wants appear is  b a s ic a l l y  common for a l l  household groups 

regard less  of t h e i r  income l e v e l ,  and th e i r  s o c ia l  and demogra­

phic determ inants.

1 L .G . S c h i f f m a n ,  L .L .  K a n u k, Consumer Be­
h av io r ,  P r e n t i c e - H a l l , Englewood C l i f f s  1978, p. 41.

2 See:< M.L. B e l l ,  Marketing, Concepts and S tra te g y ,  
Houghton M i f f l i n  Co., Boston 1966, p. 180.



T u b i e  1

H ierarchy of consumer wants according to degree 
of th e i r  importance fur households

S p e c i f i c a t io n
% of in d ica t io n s

1984 1977

Food. 75.2* 69.2

Hous ing 61.3 36.1

C loth ing  and footwear 49.5 25.4

Recreat ion  and tourism

C
C 58.3

Household equipment 36. 1 35.5

C u ltu ra l  enterta inments 21 .4 4
^

О C
S

Fu rn itu re 11.6 28.8

Car 6.7 10.2

* Percentage of in d ic a t io n s  shows that 75 per cent of r e ­
spondents l i s t e d  food among three wants being must important for 
them.

The next p lace in the h ie ra rchy  is  held by two groups of 

wants in d ica ted  by not qu ite  40 per cent of respondents. These 

are wants connected w ith  re c re a t io n  and tourism and those in 

the f i e l d  of durable goods. The remaining wants include c u l tu ­

r a l  enterta inm ents (books, press, cinema, th e a tre )  ind ica ted  by 

only every f i f t h  respondent, and fu rn itu re  - by 12 per cent of 

respondents. The need to pos'sess a car has obtained by fa r  the 

fewest in d ic a t io n s .  A car i s  t rea ted  as a good of the h ighest 

o rder,  and possessing i t  is  not ab so lu te ly  necessary for man's 

ex is ten ce .  A ccord ing ly ,  the want in th is  sphere, desp ite  i t s  

q u ite  a big s iz e ,  is  considered to be such whose s a t i s f a c t io n

( in  comparison w ith  o thers )  i s  not the most important lo r  the
t

consumer at the present time.

The e x is t in g  h ie ra rchy  of wants is  qu ite  cons ide rab ly  d i ­

f f e r e n t ia t e d  in p a r t i c u la r  types of households. Only the order 

of the three bas ic  groups of wants is  s im i la r  although the per ­

centage of in d ica t io n s  p o in t ing  at t h e i r  importance in the 

c ross-sec t ion  of d i f f e r e n t  household groups is  d i f f e r e n t ia t e d .  

The s tud ies  revea l that the most s ig n i f i c a n t  i n d i c a t o r s ’of the 

h ie ra rchy  of wants are : educational background of the head of 

fam ily ,  age and income le v e l .  Genera l ly  speaking, the r ic h e r ,



younger and b e tte r  educated respondents a t t r ib u te  bigger impor­

tance to wants of " the  higher order" not connected with man's 

b io lo g ic a l  ex is tence ,  which may include re c re a t io n  and tourism, 

c u l tu ra l  enterta inm ents, and ownership of а c a r 3. This r e f l e c t s  

most c e r t a in l y  the s o c ia l  charac te r  of ind ica ted  wants genera­

ted mainly by the environment's  pressure and being a r e s u l t  of 

the function ing  of s o c ia l  consumption pa tte rns  in  a given en- 

vi ronment.

P reference  given to the above mentioned groups of wants 

leads s imultaneously  to a sm aller  share of in d ic a t io n s  painting 

at other huusehold wants, which f i r s t  of a l l  inc lude food, 

c lo th ing  and footwear.

The research  f ind ings  revea l that the h ie ra rchy  of wants 

d iscovered  in 1984 d i f f e r s  qu ite  considerab ly  from that declared 

by respondents 7 years e a r l i e r .  K i r s t  of a l l ,  i t  can be no­

t iced  that at present in d ica t io n s  are focussed around three 

gruups of basic  wants while  p rev io us ly  percentage shares of in ­

d ic a t io n s  were spread mure evenly with bas ic  wants being r e l a ­

t i v e l y  leus appreciated^. Consequently, the wants of h igher ur- 

der ranked higher in l ‘>77. [hus, for example, the want of r e ­

c rea t io n  and tourism was in d ica ted  by over a h a l f  ot r e ­

spondents and th is  complex of wants ranked h igher in the h ie ­

rarchy - and sometimes qu ite  cons iderab ly  - than such bas ic  needs 

of a nan as c lo th in g  or housing, and In some population  groups 

i t  even proved to be mure important than food ranking f i i s t  in 

the h ie r a r c h y . S im i l a r l y ,  c u l tu ra l  enterta inm ents  ranked high 

(35%), which t e s t i f i e s  to a high rank of wants lead ing  to de­

velopment of man's p e rso n a l i ty  and r e a l iz a t io n  of the so-ca l led  

humanistic functions  of consumption. At the present time, the 

wants of th is  kind have been pushed away fu r ther  in the h ie ­

r a r c h y  I t  migtit be assumed to be a r e s u l t  of the e x is t in g  

s i t u a t io n ,  in which a common s c a r c i t y  of goods, ra t io n in g  of

3 fu r  example, the want of possessing a car is  in d ica ted  by 
only 4.8% ot respondents with primary school background and 3.3% 
of ttie poorest respondents, w h i le  the same share amounted to 
15.6% of respondents w ith  academic background and 14.1% of the 

r ic h e s t  respondents.

4 The lower rank held by bas ic  wants confirms A. M as lov 's  
theory that wants s a t i s f i e d  le ss  in te n s iv e ly  are s im ultaneously  
le ss  important fo r  consumers.



irar.y of them, su b s ta n t ia l  r i s e s  in p r ic e s  and a drop in  rea l  

incomes accompanying them, force in a way consumers to curb con­

s id e ra b ly  the range of s a t i s f i e d  wants and look a f t e r  matters 

being most e s s e n t ia l  for  t h e i r  ex is tence  f i r s t  of a l l .

In order to determine tne h ie ra rchy  of wants according to 

the degree of th e i r  s a t i s f a c t io n  ( i n t e n s i t y )  thę respondents 

were asked to what exteht th e i r  f a m i l i e s '  wants in the f i e l d  of 

food, c lo th ing  and footwear e tc .  were s a t i s f i e d .  They were g i ­

ven four va r ian ts  of answers: very good, good, s u f f i c i e n t  and 

in s u f f i c i e n t  (Tab. 2 . ) .

T a b l e  2

Gegree of s a t i s f a c t io n  of consumer wants 
(X share of in d ic a t io n s )

Degree of s a t i s f a c t io n Index ,

Sp ec if  ica t io r i
very
good

good
s u f f i ­
c ie n t

insuf- 
f i c i  ent

of s a t ­
i s f a c ­
t ion  
1984

of sat­
i s f a c ­
t ion  
1977

Housing 9.7 58.0 22.0 10.3 1.67 1.89

F urn i ture 3.8 43.5 42.9 9.9 1.41 1.61

Food 3.2 39.8 49.2 7.8 1.38 1.54

C.lothing and 
footwear 5.2 31.В 50. 3 12.7 1.30 1.76

Household
app liances 3.5 32*4 49.5 14.6 1.25 1.77

Recreat ion  and 
tourism 7-1 16 .a 45.8 30.3 1.01 1.41

C u ltu ra l  e n te r ­
tainments 3.1 12.0 59. 7 25.0 0.91 1.36

I t  appeared that on the average 60-90 per cent of in d ic a ­

t ions  were w ith in  the middle brackets of the sca le  i . e .  the 

respondents for th e i r  most part  estimated the degree of wants 

s a t i s f a c t io n  as s u f f i c i e n t  or good (an exception is  the want of 

possessing a ca r ,  which is  omitted in  our an a ly s is  as qu ite  

s p e c i f i c ) .  However, the most in te re s t in g  conclusions can be 

obtained when ana lyz ing  data concerning the in s u f f i c i e n t  degree 

of wants s a t i s f a c t io n ,  which in our s tud ies  was taken to be a 

symptom of s u b je c t iv e ly  eva luated  d ep r iva t ion  s ta te .



The sense of d ep r iva t ion  concerns mostly wants in the f i e ld  

of re c re a t io n  and tourism, and c u l tu r a l  enterta inm ents as, on 

the average, every th ird  or fourth  respondent estimated the de­

gree of th e i r  s a t i s f a c t io n  to be in s u f f i c i e n t .  A high share of 

in d ic a t io n s  at bas ic  wants is  a lso  d is tu rb ing  as in the case 

of c lo th in g  and footwear almost 13 per cent of the respondents 

estimated th e ir  s a t i s f a c t io n  to be in s u f f i c i e n t  with 8 per 

cent of the respondents po in t ing  at in s u f f i c i e n t  s a t i s f a c t io n  

of t h e i r  food wants.

In order to determine more p re c is e ly  the degree of wants 

s a t i s f a c t io n  and th e i r  h ie ra rc h iz a t io n  according to wants s a t i ­

s fa c t io n  c r i t e r io n ,  p a r t i c u la r  in d ic a t io n s  rece ived  ind ices  on 

a four-grade s ca le  from 0 to 3 s ta r t in g  with very good degree 

of th e i r  s a t i s f a c t io n  and ending with the ię  in s u f f i c i e n t  s a t i s ­

fa c t io n .

Ordering wants according to ind ices  of t h e i r  s a t i s f a c t io n ,  

i t  appeared that in  the respondents perception  the want of hou­

sing (index - 1.67) and the want of equipping the house w ith  

fu rn i tu re  (1 .41 ) are r e l a t i v e l y  best s a t i s f i e d .

The next p lace  in th is  respect was held by wants in  the 

f i e ld  of food (1 .3 8 ) ,  c lo th in g  and footwear (1 .30 ) and household

appliances (1 .2 5 ) .

S a t i s f a c t io n  of wants in the f i e l d  of re c re a t io n  (1 .01 ) 

c u l tu r a l  enterta inm ents (0 .94 ) is  eva luated decidedly  weakest. 

I t  confirms c e r ta in  r e g u la r i t i e s ,  d iscoverd a lso  in other s tu ­

d ies^ , in d ic a t in g  that wants of th is  type - as those of the 

higher order - are s a t i s f i e d  in fu r th e r  sequence, w h ile  in cr is is  

cond it ions  - they are d r a s t i c a l l y  reduced.

A h ierarchy  of wants determined in th is  way is  a f fe c ted  

p r im a r i ly  by economic fa c to r s ,  and mainly by the le v e l  of in ­

comes per 1 member of a household. Our s tud ies  prove that in 

the puorest fa m il ie s  a l l  wants are ch arac te r ized  with lower in ­

d ices  of th e i r  s a t i s f a c t io n  in comparison with the r ic h e s t  f a ­

m i l ie s .  Their h ie ra rchy  is  a lso  changed a l i t t l e  although both 

those wants which are s a t i s f i e u  ><un.t remain on the same p la ­

ces in the h ie ra rch y .

5 See: L. B e s k i d ,  Bodziec lub b a r ie ra  [S t im u lus or 
B a r r i e r ] ,  "Ż yc ie  Gospodarcze" 1984, nr 8.



While d iscuss ing  th is  phenomenon there  should not be forgo- 

ten, however, r e la t iv is m  of perception  of the le v e l  and q u a l i t y  

of wants s a t i s f a c t io n  and, consequently, d i f f e r e n t ia t e d  ceiling 

of wants sa tu ra t io n  in various income groups. In  the r ic h e s t  

households, a good s a t i s f a c t io n  of a want is  connected w ith  a 

much wider range of goods and s e rv ic e s  (and u su a l ly  of be tte r  

q u a l i t y )  than in households with lower incomes. Requirements 

growing along with growth of incomes are deepened by the impact 

of s o c ia l  fa c to r s ,  and mainly by the educationa l background of 

the fam ily  head. This means that although the degree to which 

a want is  s a t i s f i e d  is  mainly determined by the income le v e l ,  

the way in which i t  i s  s a t i s f i e d  is  s trong ly  a f fe c ted  of so­

c i a l  f a c to rs .

Comparison of s u b je c t iv e  Ind ices  of wants s a t i s f a c t io n  in 

1984 and 1977 in d ica te s  tha t a l l  groups of wants (w ithout any 

excep tion ) are ch arac te r ized  w ith  much lower degrees of th e i r  

s a t i s f a c t io n  at the present time. This concerns e s p e c ia l ly  wants 

of the h igher order such as consumer durab les, c u l tu re ,  holidays 

and tourism, while  from among bas ic  wants - c lo th in g  and fo o t ­

wear. The most elementary need such as food is  a lso  s a t i s f i e d  

to a sm aller  degree in the respondents' opinion than 7 years ago 

although d if fe re n ces  in ind ices  are r e l a t i v e l y  in s ig n i f i c a n t  in 

th is  case. I t  may t e s t i f y  to the fac t  that food represents  a 

want p a r t i c u l a r l y  protected  by consumers.

This th e s is  is  confirmed.by the f ind ings  of»- s tud ies  on 

types of expenses r e s t r i c t e d  in  households as a r e s u l t  of the 

present c r i s i s  ( l a b .  3 . ) .

Thus, only 28 per cent of respondents t ry  to economize on 

food, wh ile  every other household economizes when purchasing 

c lo th in g ,  s e rv ic e s  and on expenditure connected w ith  mainten­

ance of house or f l a t .

S im i l a r l y ,  every other respondent declared r e s t r i c t i o n  of 

expenditure on a lcoho l and c ig a r e t t e s .  That would represent a 

h ig h ly  p o s i t iv e  phenomenon i f  i t  were not for the f a c t  that a 

drop in demand for a lc o h o l ic  beverages is  accompanied by growth 

in  consumption of home-made a lco h o l ,  which Is  estimated at 

about one th ird  of t o t a l  consumption of a lcoho l in Poland.

The order and scope of r e s t r i c t i n g  wants is  d i f f e r e n t ia t e d ,  

even qu ite  con s id e rab ly ,  according tc the type of household.



T a b l e  3

Types of r e s t r i c t e d  expenses

S p e c i f i c a t io n Percentage o f ' in d ic a t io n s

Expenditure on food 28.0

Expenditure on c lo th in g  
and footwear ^ 46.7

Expenditure on a lcoho l 
and c ig a re t te s 50.2

Expenditure on se rv ic e s 45.4

Expenditure on house/f la t  
maintenance 44.6

Expenditure on c u ltu re 43.0

Expenditure on re c re a t io n 28.8

Other expenditure 18.0

In  fa m i l ie s  whose heads have secondary-school or u n iv e r s i t y  

background, there i s  observed a trend of res ign ing  much more 

o ften  from purchases of a lcohol and c lo th in g  than from c u l tu r a l  

enterta inm ents, s e r v ic e s ,  ho lidays  and re c re a t io n .  In turn , 

the two la s t  mentioned groups of expenses are a main source of 

savings in many-child f a m i l i e s ,  those le ss  r ic h  or those in 

which the fam ily  head has completed only the primary school.

I t  is  worth noting here a common res ig n a t io n  from s e rv ic e s  

of va r ious  k inds. According to the type of household, JO to 70 

per cent of households dec la re  th e i r  economizing on s e r v ic e s .  

This means that a b ig  proportion  of a l l  f a m i l ie s  perform d i f f e ­

rent s e rv ic e s  on t h e i r  own instead  of purchasing them, and espe­

c i a l l y  such s e rv ic e s  as personal ones (cosm etic ,  h a ir-d ress in g  

and h a i r - c u t t in g ) ,  renovat ions and r e p a ir s  of f l a t s ,  washing 

laundry, and r e p a ir s  of va r ious  k inds6 . Such n a tu r a l iz a t io n  

of consumption is  a r e f l e c t io n  o f "d e te r io ra t in g  l i v i n g  con d i­

t ion s  and, s im ultaneously ,  a symptom of p ro te c t iv e  adjustments 

of households at the time of c r i s i s .

6 See: T. P a ł a s z e w s k a - R e i n d l ,  Gospoda­
r s t w a  domowe w warunkach trudności rynkowych [Households i n  

Conditions of Market D i f f i c u l t i e s ] ,  "Handel Wewnętrzny" 1983, 

nr 2.



The above mentioned r e s t r i c t i o n  of expenses is  a sad ne­

c e s s i t y  fo r  m a jo rity  of househoJds caused by qu ite  a substan­

t i a l  drop in rea l  incomes in recent t imes7.

This drop in incomes is  anyway perce ived  by the respondents 

in a magnified manner, which is  not confirmed by r e a l  changes 

in income le v e l s .  In a l l  s o c ia l  groups, i r r e s p e c t iv e  of th e i r  

m ate r ia l  s i t u a t io n ,  there can by ■ observed a common co n v ic t io n  

about a su b s ta n t ia l  shortage of incomes in  r e la t io n  to the p e r ­

ce ived  fam ily  needs. That i s  expressed by the fa c t  tha t 12.4 

per cent of fa m il ie s  eva lua te  t h e i r  incomes as very low, 42.9 

per cent as low, 29.6 per cent as s u f f i c i e n t ,  and b a re ly  8.8 

per cent as good. In  1977, the corresponding shares were 4 .2 , 

18.9, 49.4 and 27.5 per cen t,  which po in ts  to a r a d ic a l  de­

crease in  s u b je c t iv e  eva lua t ion s  concerning • the respondents' 

m a te r ia l  s ta tu s ,  which re fe r s  to a p re v a i l in g  m a jo r ity  of them. 

Of course, th is  must have exerted i t s  in f luence  on the op in ions 

of consumers concerning the degree to which p a r t i c u la r  wants 

are  s a t i s f i e d ,  which were presented above.

3. Leve l of A sp ira t io ns  and Their  Inner S t ru c tu re

The degree of wants s a t i s f a c t io n  or the degree of respon­

dents' contentedness w ith  t h e i r  s a t i s f a c t io n  were confronted 

w ith  consumers' a s p ira t io n s  w ith  regard to d e s i ra b le  le v e l  of 

incomes being ind ispensab le  to r e a l iz e  perce ived  wants. The size 

of d e s i ra b le  income may be trea ted  as a s yn th e t ic  in d ic a to r  of 

perce ived  wants o r ,  in  other words, a genera l ized  expression 

of consumer a sp ira t io n s  (Tab. 4 ).

The s ize  of d e s ira b le  income (counted per one person) ran 

ged from below twenty to tens thousands z lo ty  according to house 

hold ca tegory . With averages incomes in  the aggregation under 

survey amounting to around 8485 z lo ty  per c a p i ta ,  the postu la ted  

income amounted to 15 937 z lo ty  and was, thus, h igher by about 

88 per cent from a c tu a l ly  obtained incomes. Acco rd ing ly ,  in  the 

opinion of a l l  respondents only an income which is  tw ice  higher 

than that a c tu a l ly  obtained is  considered to be s u f f i c i e n t  fo r

7 I t  has been estimated that r e a l  incomes dec l ined  by about 
30k M ith in  the l a s t  four years .



a good s a t i s f a c t io n  of wants. This may be trea ted  as a conside ­

rab le  d ivergence between the rpal s i tu a t io n  and the s i tu a t io n  

perce ived  to be d e s irab le  by the respondents, which t e s t i f i e s  

a lso  to a strong sense of d ep r iva t ion  of wants.

T a b l e  4 
/ ‘

D es irab le  incomes in r e la t io n  to rea l  incomes 
( r e a l  income = 1.Ü0)

Types of households In d ica t io n s

A l l  households average K 8 B

Poorest households 2.11

R ichest households 1.79

Two-p«rson households 1.65

Five-person households 2.32

Households w ith  primary-suhool 
background of fam ily  he<iOS 1.84

Households w ith  academic back­
ground of fam ily  heads 2.15

The postu la ted  income le v e l  is  qu ite  d i f f e r e n t ia t e d  in pa r ­

t i c u l a r  household types. F i r s t  of a l l ,  I t  can be noticed  that 

i t  s y s te m a t ic a l ly  grows along with growth in  the household 's 

m a te r ia l  s ta tu s .  In the poorest households, i t  reaches 8 5ÜQ 

z lo ty  and in  the r ic h e s t  i t  exceeds 20 000 z lo ty  per регзоп. 

This fac t  a l low s to s ta te  tha t consumer a s p ira t io n s  are closely 

re la te d  to the f a m i ly 's  economic s i tu a t io n .  Thus, i t  i s  a r e ­

l a t i v e  ca tego ry , which is  dependent upon the le v e l  of incomes 

a lready  obtained and, consequently , on the present le v e l  of 

wants s a t i s f a c t io n .

Of course, the respondents are aware of th e i r  economic s i ­

tua t ion  and the le v e l  to which th e ir  wants are s a t i s f i e d ,  which 

is  confirmed by the f a c t  tha t the poorest households p os tu la te  

over double (by 111X> Increase  of th e i r  incomes to s a t i s f y  their 

needs wh ile  the r ic h e s t  - an increase  of 79 per cent.

In t e re la t io n s h ip s  e x is t in g  between the impact of wealth  and 

educat iona l background fa c to rs  causes that r e g u la r i t i e s  reg a r ­

ding the postu la ted  income le v e ls  in households d i f f e r e n t ia t e d  

according to the educat iona l background of fam ily  heads are s i ­

m ila r  to those tha t  oan' be observed in  households d i f f e r e n t i a ­

ted w ith  regard to the le v e l  of incomes obtained by them.



S ince  the le v e l  of per cap ita  incomes is  s t r i c t l y  dependent 

upon the number of persons in  á fam ily ,  the moęe numerous house­

holds (and, thus, poorer as a r u le )  declare, a r e l a t i v e l y  h igher 

d e s i ra b le  income le v e l  than, for example, two-person households 

belonging to h igher b racke ts  as regards th e i r  m ate r ia l  ^stan­

dards .

The performed s tud ies  a ffo rd  yet another conclusion. Namely, 

the le v e l  of d e s irab le  incomes in p a r t i c u la r  household catego­

r i e s  i s  even more equalized than the le v e l  of incomes a c tu a l ly  

obta ined. This may be a s ign of some trend towards s tan d a rd i­

za t ion  of a s p ira t io n s  ( a t  le a s t ,  from the q u a n t i ta t iv e  po in t of 

v iew ) in  d i f f e r e n t  s o c ia l  groups and s t r a t a .  A question a r ise s  

here, "What i s  the m ate r ia l  content of these a s p ira t io n s ? "  or 

o therw ise , "What is  the in te rn a l  s t ru c tu re  of perce ived  wants 

in  d i f f e r e n t  types of households?".

The answer to the above question is  u su a l ly  g iven on the 

bas is  of a general and d e ta i le d  a n a ly s is  of the s t ru c tu re  of 

expenses determined through a n a ly s is  of fam ily  budgets. In  our 

s tu d ie s ,  the s t ru c tu re  of perce ived  wants w i l l  be i l l u s t r a t e d  

through an example concerning want of some consumer durables 

le s s  f req uen t ly  met in households (Tab. 5 ).

Wants of p a r t i c u la r  goods have been examined by means of a 

d i r e c t  methods i . e .  on the bas is  of the respondents' op in ions. 

As a want is-a rea l iz e d  shortage, i t  has been estimated what 

percentage share of the respondents does not possess s p e c i f i c  

ob jec ts  in t h e i r  households and, at the same time, is  aware of 

t h e i r  shortage or expresses a want.

I t  can be g ene ra l ly  seen that the s ta te  of possession of a l l  

the goods without any exception has improved over the la s t  

seven years and qu ite  s u b s ta n t ia l l y  ( e .g .  the number of posse­

ssed automatic washing-machines rose four times and that of 

co lour TV set-n ine  tiroes). Such a s ig n i f i c a n t  increase  might 

suggest tha t wants in the sphere of household app liances have 

decreased. Meanwhile, i t  appears that these wants not only 

have not been satu rated  but - on the con tra ry  - they have in ­

creased in r e la t io n  to the s i tu a t io n  in  1977. I t  is  qu ite  a 

paradox that in the p r e v a i l in g  market s i t u a t io n ,  when most con­

sumer durables are hard to obta in  and desp ite  the fa c t  tha t 

t h e i r  p r ic e s  have r ise n  3 to * times over the la s t  few years 

there  are  such huge wants of them



T a b l e  5

S ta te  ot possession and wants of some durable goods

1977 1984
Speci f ic a t io n s ta te  of

possess)on wants
s ta te  of 

possession wants

Automatic washing- 
machine 9.7 44.9 33.6 47.1

F reezer - - 11.6 24.9

Colour TV 2.1 21.5 18.5 28.0

Ste reo  rad io-set 6.2 4.0 29.8 21.0

S tereo  tape-recorder 3.4 5.2 15.8 23.2

This phenomenon can be a t t r ib u te d  to i t s  two main causes. 

On the one hand, pa tte rns  of consumption c h a r a c t e r i s t i c  p re v io ­

u s ly  for a narrow c i r c l e  of households have been undoubtedly 

q u ite  w ide ly  popularized. I t  i s ,  among o thers , an e f f e c t  of 

s o c ia l  im ita t io n  lead ing  u l t im a te ly  to p o s i t iv e  changes in stru­

c tu re  of consumption.

The other cause should be sought most probably in a s p e c i ­

f i c  model of households' consumer behaviour at the time of c r i ­

s i s .  I t  appears that consumer a s p ira t io n s  awoken in  p revious 

years have no r e a l  chances of th e i r  s a t i s f a c t io n  at the present 

time due to a drop in production and cuts  in import of these 

goods. As a r e s u l t ,  consumer durables become an ob jec t  of a l ­

most common specu la t ion  w ith  th e i r  purchasing becoming a s p e c i ­

f i c  investment of savings fo r  many households. I t  should be 

a lso  mentioned th a t ,  from the psycho log ica l po int of v iew, 

goods are as a ru le  a l l  the more apprec ia ted  the more d i f f i c u l t  

i t  i s  to obta in  them.

Obvious ly , the d iscovered wants are cons iderab ly  d i f f e r e n ­

t ia te d  in p a r t i c u la r  types of households. This d i f f e r e n t i a t io n  

concerns le is u r e  and enterta inment goods to a b igger extent 

than household app liances . Thus, in as much as wants of auto­

matic washing-machines f ind  themselves in the bracket of 30-60 

per cent according to household type, d i f fe re n c e s  in  wants of 

possessing stereophonic equipment appear to be around 4 to 5 

times d i f f e r e n t  between extreme household groups. I t  is  qu ite  

c h a r a c t e r i s t i c  tha t  in the case of le i s u r e  and enterta inm ent



goods these wants are a f fe c te d  by economic fa c to rs  (wea lth  of 

households) to a sm aller  decree than by s o c ia l  and demographic 

fa c to rs .  The fa c to r  of utmost ‘importance here is  the respon­

dents ' educational background and th e i r  age. This is  undoubtedly 

a r e s u l t  of a h igher growth .if a sp ira t io n s  and c u l tu ra l  needs, 

which generate a m ate r ia l  want of possessing goods being able to 

s a t i s f y  these sublimated wants.

Summing up the above d iscuss ion , i t  can be g ene ra l ly  said 

that better-educated, younger and r ic h e r  consumers p lace  th e i r  

h igher requirements before consumption anti des ire  products with 

h igher u t i l i t y  parameters and b e tte r  s a t is f y in g  the a lready  e x i ­

s t in g  wants ( e .g .  stereophonic equipment, colour TV). Thus, i t  

i s  a phenomenon of qu ite  s p e c i f i c  s u b s t i tu t io n  in the process 

ot s a t i s f y in g  wants. Expansion of such wants in the soc ie ty  may 

lead u lt im a te ly  to a s i tu a t io n  in  which in te n s i t y  of a given 

group of wants nót only does not decrease along with  th e ir  sa ­

t i s f a c t i o n  but even sometimes increases .

■ S tan is ław  Gajewski

KSZTAŁTOWANIE S IĘ  POTRZEB I  ASPIRACJI KONSUMPCYJNYCH 
W RÓŻNYCH WARUNKACH RYNKU

Celem artyku łu  j e s t  prób-a ok reś len ia  wpływu różnorodnych 
czynników społeczno-ekonomicznych na h ie ra rc h ię  potrzeb kon­
sumpcyjnych w gospodarstwach domowych. Ana lizę  oparto na wstęp­
nych wynikach badań ankietowych przeprowadzonych na ponad 1000 
gospodarstw domowych w Łodzi w 1984 r .  Dla porównań posłuży ły  
wynik i badań przeprowadzonych na t e j  samej zbiorowości 7 l a t  
w cześn ie j ,  a więc w odmiennych warunkach rynkowych.

Z badań wynika, ze najważniejszymi czynnikami k s z t a ł t u ją c y ­
mi h ie r a r c h ię  potrzeb są socjodemograficzne cechy gospodarstw, 
ta k ie  jak  wiek głowy rodziny i  j e j  w ykszta łcen ie  oraz l i c z e b ­
ność gospodarstwa. Poziom dochodów je s t  istotnym elementem h ie ­
r a r c h i i  potrzeb jedyn ie  w odn ies ien iu  do stopnia  ich zaspokoje­
n ia  ( intensy wi.LiáĽi) .

Genera ln ie ,  poziom zaspokojenia potrzeb w odczuciu respon­
dentów j e s t  znacznie n iższy w 1984 r .  n iż  7 l a t  w cześn ie j ,  na­
wet w odn ies ien iu  do potrzeb, których  poziom zaspokojenia (m ie ­
rzony w ie lkośc ią  konsumpcji) obiektywnie wzrós ł, np. w zakres ie  
dóbr trwałego użytku.


